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PRESENTATION
GOALS

Outreach and Engagement Toolkit

Know your users or visitors

Assess cultural competency

Create and strengthen relationships
Establish short- and long-term goals




OUTREACH AND
ENGAGEMENT
TOOLKIT

Outreach and engagement

with any community requires
open-mindedness, dedication
to short- and long-term goals,

and a sincere commitment to
seek and value inclusivity and
diversity.

Culture, History, & Environment

Browse Exhibits

COMMUNITY OUTREACH AND ENGAGEMENT TOOLKIT

Qutreach and engagement with any community requires open-mindedness, dedication to short- and
long-term goals, and a sincere commitment to seek and value inclusivity and diversity. Organizations
that Find themselves eager ta establish positive relationships with Latines can use this toolkit as a
resource to get started or to strengthen their efforts. The goal of this toolkit is to support
arganizations on a path to understanding how to best engage with the Latin community.

The slides that follow are structured by major actions organizations must take, Each action slide is
supplemented with a brief explanation of what it means or entails, questions to consider and discuss
as an organization, and related resources and materials, Pesitive community outreach and
engagement cannot be achieved overnight; it is a process that this toolkit will assist crganizations in
Initiating.

Developed by Camilla Sandoval

Proudly powered by

know Your Users or Visitors

sess Cultural Compebency
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HISPANIC

DEFINITION

People who speak
Spanish and are
descended from
Spanish-speaking
populations.

ORIGINS

Evolved from the
Latin word
Hispanicus, which is
reported to have been
used to refer to
people living in
Hispania — the lberian
Peninsula in today's
Spain — during the
Roman Empire.

HISTORY

Represents the 1492
Conquest of the
Americas and the
bloodshed that
ensued while the land
was being robbed
from the natives

LANGUAGE

There are also many
indigenous languages
still spoken in
Spanish-speaking
countries. Therefore,
not everyone feels
comfortable
identifying with the
Spanish-speaking
conguistadors




LATINO

DEFINITION ORIGINS IDENTITY

Refers to people who Latino is a shortened Many Hispanics prefer

are from or form of the Spanish to use their family’s

descended from phrase country of origin
latincamericano. rather than the pan-

people from Latin

i ethnic terms
America.

‘Hispanic” or “Latino.”
Majority of Hispanics
don’t see themselves
fitting into the
standard race
categories offered by
the Census Bureau




WHAT IS LATINX?

Latinx is a gender-neutral term
to replace Latino/Latina that
began appearing around 2004
and is gradually becoming
more common.

Latinx is a way to embrace the
rich and beautiful culture of

our people, while rejecting the
gender restrictions of the
generations before us.
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percent in 2000 to 45."" erd 2010, th
seventh highest minority pe centage in the
country.




Population Breakdown M D LATI Nx
Salvadorans are by far the largest POPU LATIONS:

Hispanic group in Maryland,

com pl’iSiI“lg nea rly 124,000 persons in Table 1. Characteristics by Selected Hispanic Groups in Maryland - 2010
2010, well above Mexicans (88,004),

a ' Med Age  Med Age Med Age Difference
puerto Rlca ns (45’572) and Population Male Female Male-Female
Guatemalan’s (34,491). Hispanics (tangest groupe)

Salvadoran 123,789 28.8 28.0 0.8
Mexican 828,004 . 26,2 25.0 1.2
. . . Puerto Rican 42,572 25.6 -2.3
Salvadorans, like all Hispanic groups, Guatemalan 34,491 2.4 0.5
. Honduran 20,576 28.7 0.2
are much younger than the State’s Peruvian 18,229 . 1 2.
o o o Dominican (Dominican Republic) 14,873 25.7 -3.
general population, with a median rr—r 12,990 , 7 N

Cuban 10,366 30.7
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age of 28.4 years, nearly 10 years
below the statewide median. The All Hispanics 470,632 : 276
youngest Hispanic group is Mexicans Maryland 5,773,552 _ 164

Source: U.5, Census Bureau, SF2, March 1, 2012
(25 7 yea rs ) Prepared by the Maryland Department of Planning
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Q: First Time at SPSP? Where Are Visitors Coming Fron

Ethnicities

Hispanic
MNon Hispanic

Q: How Did You Find Out About the Park
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WRETMORT OF
TR T ALEY

e cus ‘and reduce access barriers for the
Latmx Commumty at State Pa rks

e Reach children through environmental education
programming and outreach activities,

e Bridge gap in communicating with parents and other adults

e Shows the Latinx community that careers in the natural

resources fields are available across the state.

e Showcased the diverse fishing opportunities offered
throughout the state and educated the public about the
water safety and recreational fishing regulations.




LATINX OUTREACH

® o @ ® @
PLANNING ADAPTING ADVERTISTING  TRANSLATING INCLUDING

» |dentify/get to know a
specific community
you want to reach.

Include a community
champion in planning

Meet community
where they are

Plan an event that
they want to attend.
FUN (music, dancing,
celebration, food)

e Culturally Relevant

* Recognize/address
barriers

* Adapt program
promotion to reach
Latinx populations
going beyond
traditional
networks.

e Personally invite
partners

* Provide information
through Latinx
organizations (e.qg.,
churches, health
clinics, community
centers, small
businesses)

* Provide info
through TV & radio,
Spanish language
channels

* Provide information
about events in
English and
Spanish

* Offer bilingual
activities

* Plan activities for
the entire family

* Include programs
that show youth
future
opportunities

* Employ Latinx staff
and interns to lead
programs



Sandy Point State Park - June 8
Greenbrier State Park - June 22
Point Lookout State Park - July 13

Rocky Gap State Park - July 27
Cunningham Falls State Park - August 3
Seneca Creek State Park - August 17



ASSESSING
CULTURAL
COMPETENCY

Cultural Competency
Reflection sheet

How effective can organizations be to
meet the needs of Latinxs and build
strong relationships with the community?
Organizations need to look inwards and
make sure they are capable of
appreciating cultural differences and

working effectively with these differences.

Gender




S

» |dentifying pillar organizations and community leaders
* Building and collaborating towards shared goals




AUTHENTICALLY iimie i
E NGAG I NG LATI Nx e Trusted relationships with
COMMUNITIES community partners that

can build bridges to Latinx
community

=
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e Empowering Latinx
communities into
leadership

e Stepping out of your
comfort zone



3\ ny ha ppy faces of
ful fol lng a clean and healthy
ent. We {T F?} are tru ly thankful to be a part of
T '-"ese events and hope to keep helping in any other
community needs. Thank you!” ~TAYR




WHERE CAN WE GO
FROM HERE?

e Use the Outreach and Engagement Toolkit as a
starting point.

e Keep in mind policies, practices, and
organizational culture--do they make inclusivity
and diversity possible or do they act as barriers
and keep it difficult to do so?

e Meet with people or organizations that are in
similar situations or at a point you hope to reach.

e Rethink traditional histories, experts, and
research methodologies.




camillal@umbc.edu
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